One of Denver’s premier neighborhoods, Cherry Creek attracts
visitors from around the city and has become a famed spot for
visitors and new residents to spend sunny weekend afternoons
and evenings out.

create an issue for employees and paying customers.
“The center’s lots are heavily used by customers, but also by those
not shopping at the center,” LeMasters said in a statement. “Our
top priority is to make sure our customers have the best possible
experience when they visit. This includes having easy access to
parking and entrance to the mall, so the implementation of this
parking program became essential.”

The neighborhood is filled with some of Denver’s finest real estate,
with beautiful homes, large yards, and gated neighborhoods.
Cherry Creek North’s streets are lined with boutiques and fine
dining, coffee shops, art galleries, and spots to grab classy
Customers will be able to pay for parking with cash, credit or debit
cocktails after work. It’s also home to Madison & Company’s luxury
cards at around 30 kiosks located outside the mall. Visitors will
real estate office, situated on 2nd and Milwaukee.
receive a ticket when they enter the parking lots and the first hour
The center of it all is the Cherry Creek Shopping Center, the Rocky of parking will be free. The daily maximum will be $16, with the
Mountain region’s finest shopping. Famed by its size and plethora second hour will costing $3, the third $1, and addition hours $2
of unique, high-end shopping opportunities, the Cherry Creek
per hour until the daily maximum is reached.
Shopping Center is a destination for many who enjoy shopping as
Retailers can choose to provide parking for their customers, as the
a leisure activity.
AMC movie theater intends to do. Employees will always park for
Recently the mall announced their plan to switch to a paid parking free, and parking costs will be waived during certain events, like
format in January of 2017. This marks the first time in the history
the Cherry Creek Sneak or the Cherry Creek Fresh Markets.
of the mall that parking will not be complimentary. Due to the
The mall will be using the Smart Parking program, which will
increasing population of Denver, and thus influx of visitors both to
include features that alert visitors to which spots are open and
the mall and to the surrounding Cherry Creek North shopping and
digitally direct drivers to those locations. Kiosks can also help
restaurant area, employees and visitors to the mall have begun to
visitors locate their cars.
experience difficulties finding parking. Increased development in
Cherry Creek North has prompted the change.
“Chances are, this is going to be seen a year from now as
something that was really beneficial,” International Parking Institute
The mall receives over 16 million visitors annually, and the Cherry
spokesman Casey Jones said. “Parking systems cost money, but
Creek Shopping Center parking garages account for around 70%
they’re critically important to make sure access is managed.”
of the parking in the entire area. This has put pressure on the mall
to ensure parking for their visitors, leading to the decision to switch It’ll take time to grow accustomed to the new system, but as visitors
to a paid parking format. The general manager of the shopping
and customers get used to the new parking format, the mall believes
center, Nick LeMasters, said the parking shortage has begun to
it will ultimately provide a more enjoyable shopping experience.
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$412,312

9.89%

MORE listings
than last month

Avg Sold Price
Single Family + Condo

YTD 2016		

Residential

-10.79%

Less SOLD listings
than last month

YTD 2015

YTD 2014

(Single Family + Condo)

Active Listings at Month End 		
New Listings				
Current Days on Market			
Sold				
Average Sold Price			
Median Sold Price			
Sales Volume		

7,468
41,432
33
30,908
$400,422
$350,000
$12,376,255,716

7,470
8,297
42,554
41,408
30 		
39
32,262
31,101
$362,935
$324,627
$315,000
$273,947
$11,709,021,803
$10,096,210,548

At Month-End - July 2016

Residential

Detached Single Family

Active Listings
New Listings		
Under Contract

5,988
4,988
3,922

Condominium

Attached Single Family

Active Listings
New Listings		
Under Contract

1,480
1,826
1,514

DOM			25

DOM			22

Sold			3,632
Avg Sold Price
$460,623
Med Sold Price
$389,900

Sold			1,384
Avg Sales Price
$285,531
Med Sales Price
$243,000

Sales Volume: $1,672,981,000

Sales Volume: $395,174,228

* Source: Denver Metro Associate of Realtors ®

Residential + Condo
(at month end - July)

Madison Market Update

(at month end - July)
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Sometimes you get more than just a cup of coffee.
Prodigy Coffee House is one of Denver’s newest coffee shops. Situated off 40th in the Elyria-Swansea
neighborhood, the coffee shop finds its home in an graffiti’d space full of hipster vibes, complete with a
conference room, community tables, and six garage doors that welcome natural light and good weather on warm
Denver days.
With an operating manager with years of experience in the high-end coffee industry and a founder with a decade
of experience in education and community-building, this coffee shop has a unique mission. The excellent service,
artisan coffee, and welcoming vibe of Prodigy are made greater by their dedication to serving and bettering the
community of northeast Denver.
Inspired and influenced by Homeboy Industries, a gang intervention, rehabilitation and re-entry program based
in LA. The work of these organizations is based in the inherent value and worth of a human being, apart from
anything they do, say, or accomplish. Valuing someone based on their inherent worth the frees them to become
their fullest selves, because they’ve already been accepted.
The core of Prodigy’s mission, as stated on their website, is “interconnected with Nouwen’s concept of spiritual
hospitality (we create space for people to be authentically and fully themselves) and the Homeboy concept of
‘firme’ (you could not be one bit more perfect).”
The coffee shop employs Denver’s young adults, focusing on at-risk youth often marginalized by an economic
and education system that overlooks them. Through Prodigy, these low-income young adults are connected
to resources and community through the coffee shop’s mentorship program. Through the job and mentorship
program, Denver’s at-risk young adults can begin to “build a basis for lifelong professional and passionate work,
experiencing social mobility.”
Founder, Steph Frances says, “We really want to stress that this is much more than just a nonprofit that teaches
kids to make a cup of coffee; we are teaching them how
to build relationships with people who are different than
them. We are creating this space for something we call
spiritual hospitality, a space for people to be fully and
authentically themselves.”
This coffee shop is bringing life and hope to a part of
Denver that most needs it. Next time you’re craving
a cuppa joe, head over to Prodigy Coffee House. It’s
delicious and it’s purposeful, and with a mission centered
on the idea that “you could not be one bit more perfect,”
maybe you’ll also leave feeling a little more loved and a
little more already-perfect.
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